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Integral

Your creative services partner

Every interaction with your organisation is a brand experience. That
Means a customer experience, an employee experience or any other
stakeholder who has a touchpoint with your brand.

The experiences span visual identity, creative media, awareness that
your brand exists, and storytelling — communicating brand elements
both externally and internally.

Integral partners with you to diagnose, understand, segment,
strategise, and refine your brand experience across all touch
points. We ensure that wherever and whenever you are found, the
experience is a good one.

Our full spectrum of services provides creative, reliable, and adaptive
solutions across the entire user journey.




Independent, local creative services agency now part of national 100 person brand
experience, digital technology and program management provider.
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AGENCY
SERVICES

brand strategy experience design communications digital marketing
e Brand audits, research and analysis e Visual identity and brand guide o Communications and e Research, audits and analysis
« Brand promise, positioning, o User experience design engagement strategy e Data and analytics
value proposition and message « User interface design e Stakeholder engagement « Digital marketing strategy
development . » Graphic design » Consultation » Search engine marketing
e Brand and customer experience « Visual content « Storytelling

. . e Social media marketing
e Customer journey mapping and

brand touchpoint development

Video and animation * Change communications o Email marketing
Publicrelations o Marketing automation
o Customer persona development S 9
e Employee communications

marketing for results web content

Research and analysis e Information architecture e Research and planning e Broadcast
Strategy and planning e Web design and e Strategy, creation and e Designed
Campaigns development management e ON page
Advisory ¢ CMS and DXP  Written e Video
Audits ¢ CRM * Spoken e Animated
Marketing-as-a-service » Presented
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A SELECTION OF RECENT WORK DELIVERED
BY OUR BRAND AND CREATIVE SERVICES TEAM.
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RBWH =)\

NONON N NN

FOUNDATION o La

CLIENT RELATIONSHIP SINCE 2020
Not for profit | Medical research |
Philanthropy.

Graphic design for print, digital, event

Design partner - activations and outdoor
Intimate understanding - __ - Annual reports (donor impact)
of brand '

Major donor brochures

Seamless briefing process Hospital campaigns

Philanthropy proposals

Q 7 . - Logo development

- Print management
RBWH £ manag
Foundation 4 ' - Social graphics
7
Integral
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RBWH
FOUNDATION

“VOU MAKE MEDICAL
ADVANCES POSSIBLE

S
REWH

Foundation

Annual Report (Donor impact) [0

RHWIS RESEARCH GROUES AND DEFARTHENTS YOU JOINED THE RACE AGAINST CORONAVIRUS

j THANK YOU FOR SUPPORTING
COVID-19 RESEARCH

WORLD-LEADING RESEARCH
AND PATIENT CARE BY THE NUMBERS

Over the past year at the REWH...

[
frontineea e TR o
oo T ) WA O

YOU MAKE MEDICAL s i
ADVANCES POSSIBLE
THE RBWH FOUNDATION HAS DISTRIBUTED MORE THAN
$50 MILLION OVER THE PAST 35 YEARS.
e i : i el
CELEBRATING 35 YEARS 5l4§v;v;gf£f:l;§gr:&xs YOU ARE HELPING OUR TINIEST PATIENTS
OF CREATING BETTER HEALTH e R o G ?
- 3

Supporting Ressarch 1o Save Tiny Lives

Integra’l
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RBWH

FOUNDATION

A partnership of hope and healing
for burns patients

Hospital Foundation on behalf o

Centre, Royal Brisbane and W

Integra’l

Mission possible:
A PARTNERSHIP AGAINST CANCER

Presented to the Minderoo Foundation by the
Royal Brisbane and Women’s Hospital (RBWH) Foundation

Philanthropy proposals

== Coffee Cart
» with Heart ¥

Coffee Cart
with Heart

2020 Campaign posters

Raise It For Redcliffe Hospital - Logo development, various Giving Day campaign
designs including item shown below; campaign logo, brochure, billboard, pull

banner and bunting.

Raise it for ‘

Redcliffe Hospital

Proudly supported by the RBWH Foundation

Redcliffe Hospital

Giving Day

Donate today
redcliffegivingday.com.au

Proudly supported by GI(S LAW

Redcliffe Hospital

GivingD
13 DCFDEER’ZDElg y
Proudly supported by REWH Foundation

/Z " HOURS TO
£24 | POUBLE THE
= ' DIFFERENCE

Donate today at

redcliffegivingday.com.au
1300363 786

Redcliffe Hospital
[ ] [ J

Giving

Day i

Proudly supported by
RBWH Foundation

You can help advance innovative health
research and patient care — close to home

redcliffegivingday.com.au

Redcliffe Hospital

Giving Day

13 OCTOBER 2021

Proudly supported by RBWH Foundation
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SYNAPSE ] . “EEE

- SSNNN
AUSTRALIA’S BRAIN . NANANENEN

INJURY ORGANISATION W SN
W\Y & v SSNNNIN

T RELATIONSHIP SINCE 2018
Not for profit | NDIS provider
3 Graphic design for print, digital, event
Creative design and strategic . I activations and outdoor

Campalgn services Annual Reports — print and digital

Long term client relationship Long form publications — print and digital

Intimate understanding of : . Iconography
brand 'y Training materials
- 5 g L A - Brochures
— ) _ ! . Digital design — email, social media,
SYNAPSE campaign landing pages

AUSTRALIA'S BRAIN INJURY ORGANISATION Print mana gement

Integra7l
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SYNAPSE

AUSTRALIA’'S BRAIN
INJURY ORGANISATION

AN
AN
AN
NN\
AN
AN
AN
AN
NN\
AN
~ IR

It begins with A 2021 Annual Report

3

Icon development

‘ OUR
AUDIENCE

2YNAPSE

ANNUAL REPORT 2021 .

Integra7l
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SYNAPSE

AUSTRALIA’'S BRAIN
INJURY ORGANISATION

Creating Pathways
as

INJURY
ORGANISATION

2YNAPSE

AusT

ANNUAL REPORT 2020

Integra7l

2YNAPSE

2020 Annual Report

DAILY ACTIVITY
JOURNAL

synapse.org.au

Daily Activity Journal

RECOVERING FROM
A BRAIN INJURY

A practical quide for patients, families and carers

synapse.org.au

Information Booklet

CREATIVE SERVICES PORTFOLIO
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“\_ )\ \ Niche brand development and campaign

Q U E E N S LA N D .\ \ implementation, incorporating Queensland

4\ \_ \_ Walks brand, and campaign partners Heart

WA L KS S U\ "\ Foundation, 10,000Steps and Snap Send

Sk N Solve, including:

CLIENT RELATIONSHIP SINCE 2021 _ TR

Logo modification

Community organisation | Advocacy Campaign creative — visual language

: : . tagline and messaging
Promoting walking in

Queensland.
Queensland Walks Month 2021

Imagery

Poster design

: Animation
Campaign creative — concept Y . e : 2\ . Website banner graphics
and execution Lol 6 O, By - Email marketing design

Niche brand (logo) update Social media tiles
Copywriting

Social media marketing

QUEENSLAND o _ - Reporting

WALRS

Integra’l
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QUEENSLAND
WALKS |

QUEENSLANDWALKS
Posts

<

queenslandwalks
Queensland, Australia

COME WALK WITH US
FOR THE MONTH OF AUGUST!

CELEBRATE WALKING!

Every body,
every place

#QldWalksMonth

WALAs)

N 1onTH

We ropresent walkin

Qv
6 likes

queenslandwalks Save the date!!
August will be Queensland Walks month.
So let’s celebrate walking, rolling..

2 February

@ queenslandwalks

A a ®

®

g ad

“_ﬂ, -‘.fA'r" 2t s
Walk Hub Report i N

Member L -
R

About Queensland Walks

il a0 fundingpriorities o eaanes waking
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Niche brand and logo design

P R o C E N So L - Brochure, case studies and whitepaper

designs

CLIENT RELATIONSHIP SINCE 2015 Campaign collateral design

. . Event collateral design
B2B | Intelligent Automation <

Event banner and booth design
Outsourced marketing

agency partner

Digital design - web, social media, email

Motion graphics / animation

Long term client . Video / photography

Extension of team . Promotional merchandise

) ) Stationery and business card design
Intimate understanding of

. Templates design (MS Word and PPT
brand and business 2 gn ( )

Signage design (office)

Print management

@ Procensol

Integra’l
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PROCENSOL

Integra’l

Leave your
legacy

Rahink she eapéricnes of

Queensland Department of Environment
and Science (DES)

| &) 4

Microsite website Ul and implementation

How to deliver customer experience like Amazon

Make the Connection

. World First Financial
. . Provisioning Scheme

@ Procensol

-

Insurance
Solutions

First Notification of
Loss Solution

Conference Brochure 2021 Tradionat Claims edaen

Data sheet and case study suites

CREATIVE SERVICES PORTFOLIO | Page 15



PROCENSOL

Innovate
the perfect
storm

Local, trusted
specialists and consultants
for over a decade

Qi @ Procensol

@ Procensol

Modern Business Transformation

brochure

The Intelligent
Automation Exper

Pull up banner

Integra’l

Innovation lifecycle diagrams

Intelligent
Automation

Intelligent Automation animation feature

CREATIVE SERVICES PORTFOLIO | Page 16


https://vimeo.com/manage/videos/456781371/022cc93891

AN NN
[ NN
NN\ N

POPULACE B resale 2000

| S0 SN
THREADS ' 18 The fegy S\
retaifl >SN NN

SN NN

CLIENT RELATIONSHIP SINCE 2017

Start Up client | Sustainability | Circular

Economy. Creative services including

Brand and identity . : . Original brand development

. . . - logo, colour palette, style guide
Long term client relationship

: : Website design

Intimate understanding ake st ‘

of brand e e b . Postcard design
Business card design

Social media graphics design

Email marketing banner design

populace
fhreads

Integra’l

CREATIVE SERVICES PORTFOLIO | Page 17



POPULACE
THREADS

populace
threads

IDENTITY
GUIDE

NOVEMBER 2018
V1

Visual identity development
with brand guidelines

@ populace
populace threads
threads

“The logo should not
pulac
aller e

po
16mm thr

y . 'esale
) 1% The neyy
retajll

“OW T Wy

Populace Threads is your
one stOP shop for fashion

GET PAID!

resale
i5 the new
retail!

eCommerce Website
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or a world beyond next season

BE THE
DIFFERENCE.

POPULACE - PiE

threads

T H R EA D S For o wrld begand next §eason

Join for free today! 2 ® 0
www.populacethreads.com.au 'y )
.
0o 7

& Join the growing Populace Threads

community and start making a positive impact
on your wardrobe and the environment!

Shop, swap or sell your

Sign up today for free membership.

‘ SWAP

Swap or
other Popul
members for fi

clothing in one place!

The average person
FAsT . wears only 20%

FACT! . of what's in their wardrobe
- on a yearly basis...

@ opulace
threads

For a world beyond nexf season

our preloved

what's the other
80% doing?

AN
AN
AN
AN
AN
AN
AN
NN\
AN

’ www.populacethreads.com.au

SOCIAL [ POPULACE
MEDIA THREADS Do you wanf fo
CHANNELS TAG

wl T .
resale

15 the new

populacethreads [ \
retaill

Social media
_ | graphics

It's time
¢ out

your closer!

INFLUENCER

Influencer brief BENEFITS

thresdscomau wsipaplacethveads com.

Integra’l
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HELP
ENTERPRISES

CLIENT RELATIONSHIP SINCE 2020

Disability employment and support

services | Not for profit Brand strategy engagement:

Partnered with Integral | OTM i lgiv e + Brand audit
for brand advisory, digital Sl i - Brand research and insights
and content marketing and T RN _ - including customer focus groups,

project implementation . ' employee focus groups, customer
G | interviews, digital survey and

participant research.

@ ) — - Brand archetypes
ENTERPRISES

Brand strategy advisory, including
linkage to values and brand
personality

Integra’l
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HELP
ENTERPRISES

BRAND ARCHETYPES

Whether big or small, every brand has a personality and will align with a character
archetype (or in some cases a few archetypes with one being more prominent).

In this exercise we'd like you to tell us which of the 12 archetypes you think that your
brand aligns with the most. Choose your top 3.

(,}PLORQQ oVTLAy,

L Archetypes to aspire fo - customers
including supported employees

e
o
C4reoe® %’?V PER®

mtegral OTM Influential Swiss psychologist and psychiatrist Carl Jung originally developed the concepts of
extroverted and introvered personality, archetypes and collective unconscious,
theOTMCompany.com

Brand research - handout

Help Enterprises
Digital Audit

10 September 2020

Executive Presentation

Channels reviewed

9
o

s Q

©O
©e

WP terzrnes
Gurngrise

e Sk
Onwe servees

LD Entopment

©
©)

WL By Co

QOOOO @
© 0

i ater

Strategic Insights

Competitive Position -
Analytics

Analytics tools allow you ta benchmark
and track HELP's pasition in relation to
Its competitars and to the market
overal

L T —

Brand research and customer experience workshops
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Wiy Geifrith

GRIFFITH
UNIVERSITY

‘Improving the Student
Experience Project”

Trusted partner

Long term client 'L
Digital solutions to improve
student experience
g Griffith
. b SOk
8 | 1 5}

Complex course advisor and student enrolment process
simplified with a high quality user focused design and seamless

digital experience.

Integral
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| INSURET

- Website Ul and development
Brochures
Blog article copywriting

Business development,
marketing strategy, social
media strategy

Strategy workshops

- Powerpoint presentation
template

Data visualistion for reports

Integral

NN ,
\ \ .‘ : Brochure - digital and print
AN |
AN
AN
AN
AN
AN

DELIVERING A BETTER,
EASIER WAY FOR MOTOR
FLEETS TO MANAGE CLAIMS

We take care of the accidents soyou can
remain focused on your core business.

Focussed Claim Management website
Powerpoint presentation template

Are you ready for
the future of fleet

[ Insuret transportation?

[Ainsuret [Ainsuret

We've got your back

Brochure - digital and print

‘our customers that puts youand your business first.

Intetested in talking & busiriess?

Ll Insuret ot
Are you ready for ; o
the future of fleet

transportation?

DoingInsirance differently.

Find out how you can get
tailored cover to suit your needs Wpsatcose Clkitisaiijeh

Insuret website
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\ \ o Product catalogue
oW NE

\ \ pripe 18 O

GERRIM NN

INTERNATIONAL
NN\

Product photography including NN\
colour correction, editing &
deepetching

GERRIM

PR_VDEIN OWNERSH QQ

SEEKER OF

Product catalogue

5 wneh inchudes Dameed, Ruby ornd
oo wassn

ELEGANT —/
/T /

Social media campaign &
graphics

i caling 1800 »

ourchased. This Emecaid colecion  wallable until 31st May 2021 cr untl shock sells
ot

Monthly retailer marketing

paCkS Website Ul (in development)

Magazine advertisments
Monthly campaigns

including marketing
pack (social media

GERRIM

Website Ul

i . e 2 : Al e graphics & instore
E-newsletters - i) T e & poster)
. % Y v
Expo signage — F ‘/"r.;”;,_,-. ,

In-store signage & displays

N

Product photography
including colour editing

Integ ral & deep etching
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| WEBSITES

. Consolid8 website template (in development)

I'm just like a safe
port, like a harbor
in the storm.

Churches of Christ in Qld Youth & Families microsite - =

..... NTI S cnmen Stadiums Gleneagle
o 2 = Queensland Ul/UX including 1A
Ul & development z | KICK OFF |y & by i X '
- 12018 ; s3> | .
BT 4 cites h .J 8! 97 "Q&‘Q?v} M i ofo vwreframes, user
Burnmbuttock & i - ') testing & prototyping

stadium/event

Hay Runners

Public is on a mission to creq
Australia’s premier millenni
network of hospitality venug

Our Key Portfolio Managers

—_—

Integral — | —
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MAGAZINE
AND
EVENTS

Integral
Integather Breakfast Event

Inte
gral

The Integather

g Hill common areas

203308 39001 1 Beakoti e pae s 4 i s e

Integral

Families Magazine
Magazine produced every 2 months

7
Your local !:B'EE
e Maglc

P

| KDSTNTHERTCHEN 3

TLING TO K AT MENTALHEALH

The Clever Resource for Thinking Parents

Femeconomy
Female Leader Conversations eZine

[; )i Femeconomy.

Procensol
Pull Up Banners

@ Procensol

@pro‘r_enﬁo\

P

" prosarasi o

Gerrim International
Sydney Jewellery Fair Signage

S

CREATIVE SERVICES PORTFOLIO
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ANIMATION
& SOCIAL
MEDIA

Processes

Intelligent

Automation

. 1
Procensol Procensol
Planning for your digital workforce (Event video loop) Intelligent Automation

Queensland Walks
2022 campaign reels

We are loving
the Modibodi
recycling program!

12194

facebook + Q

Liberafing us all from The
endless amounts of landfitl!

@ What's on your mind? &

Have gou heard about

Home Shop About Photos Video

Gerrim International Populace Threads WHERE IS YOUR FAVOURITE
40ul-Q@ Modibodi campaign post PLACE TO WALK?
Phone 1800GERRIM or email for enquires. Gerrim International
#everydaywithgerrim )
... See more August campaign - carousel post

i,

fresh finds
Jor August

Q{/

healthandwellbeingqld and

(] queenslandwalks

Happy Saturday and happy ...

Integral

2 arstoolsports 2 queensland...
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https://vimeo.com/manage/videos/456781371/022cc93891
https://www.youtube.com/watch?v=hTWlx8VsylI

&N
%".

integral.comau mE @ RN


http://www.integral.com.au
https://www.linkedin.com/company/integral-technology-solutions/mycompany/
https://www.instagram.com/integral_au_/?hl=en
https://www.youtube.com/channel/UCV4-5mrp03l4gT9G9j9v0Qg/featured



