
C R E AT I V E  S E R V I C E S 
P O R T F O L I O



Your creative services partner
Every interaction with your organisation is a brand experience. That 
means a customer experience, an employee experience or any other 
stakeholder who has a touchpoint with your brand. 

The experiences span visual identity, creative media, awareness that 
your brand exists, and storytelling – communicating brand elements 
both externally and internally.

Integral partners with you to diagnose, understand, segment, 
strategise, and refine your brand experience across all touch 
points. We ensure that wherever and whenever you are found, the 
experience is a good one.

Our full spectrum of services provides creative, reliable, and adaptive 
solutions across the entire user journey.
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Independent, local creative services agency now part of national 100 person brand 
experience, digital technology and program management provider.

Every Body, Every Place.

MONTH MONTH

MONTH MONTH

Celebrate Walking!
Every Body, Every Place.

Celebrate Walking!

Every Body, Every Place.
Celebrate Walking!

Every Body, Every Place.
Celebrate Walking!
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AGENCY  
SERVICES

• 	Research and analysis

• 	� Strategy and planning

• 	Campaigns

• 	� Advisory

• 	� Audits

• 	� Marketing-as-a-service

digital marketing

•	� Research, audits and analysis

•	� Data and analytics

•	� Digital marketing strategy

•	� Search engine marketing

•	� Social media marketing

•	� Email marketing

•	� Marketing automation

communications

•	 Communications and   
   engagement strategy

•	 Stakeholder engagement

•	 Consultation

•	 Storytelling

•	 Change communications

•	 Public relations

•	 Employee communications

brand strategy

• 	�Brand audits, research and analysis

• 	�Brand promise, positioning, 
value proposition and message 
development

• 	�Brand and customer experience

• 	�Customer journey mapping and  
brand touchpoint development

• 	�Customer persona development

marketing for results web

•	 Information architecture

•	� Web design and 
development

•	 CMS and DXP

•	� CRM

experience design

• 	Visual identity and brand guide

• 	User experience design

• 	User interface design

• 	Graphic design

• 	Visual content

• 	Video and animation

content

•	 Research and planning

•	� Strategy, creation and 
management

•	 Written

•	 Spoken

•	 Presented

•	 Broadcast

•	 Designed

•	 On page

•	 Video

•	 Animated



Portfolio
A SELECTION OF RECENT WORK DELIVERED 
BY OUR BRAND AND CREATIVE SERVICES TEAM.
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Graphic design for print, digital, event 
activations and outdoor

•	 Annual reports (donor impact)

•	 Major donor brochures

•	 Hospital campaigns

•	 Philanthropy proposals

•	 Logo development

•	 Print management

•	 Social graphics 

CLIENT RELATIONSHIP SINCE 2020

Not for profit | Medical research | 

Philanthropy.

Design partner
Intimate understanding 
of brand
Seamless briefing process

RBWH 
FOUNDATION
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RBWH 
FOUNDATION

Annual Report (Donor impact)
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RBWH 
FOUNDATION

Presented to the Minderoo Foundation by the 
Royal Brisbane and Women’s Hospital (RBWH) Foundation

Mission possible: 
A PARTNERSHIP AGAINST CANCER  

A partnership of hope and healing 
for burns patients

Presented to Anglo American plc by the Royal Brisbane and Women’s 

Hospital Foundation on behalf of the Professor Stuart Pegg Adult Burns 

Centre, Royal Brisbane and Women’s Hospital

Visit  redcliffegivingday.com.au
Call  1300 363 786
Email  redcliffe@rbwhfoundation.com.au

You can help advance innovative health 
research and patient care — close to home

redcliffegivingday.com.au

DR JOEL DULHUNTY
Redcliffe Hospital has 
a long and rich history 
of conducting and 
participating in research 
that benefits patients 
and expands the skills 
and experience of our 
dedicated staff.

Dr Joel Dulhunty, Redcliffe 
Hospital Director of Research 
and Medical Education

x2
ELEANOR
The whole experience at 
Redcliffe Hospital was fantastic. 
The staff there are like my 
second family.

Eleanor, Redcliffe Hospital 
ICU and Rehabilitation patient

Ways to 
donate
Help us Raise it for 
Redcliffe Hospital

Use your mobile 
to scan the QR code

RBWH Foundation is registered as a deductible gift recipient 
(DGR) under the Subdivision 30 BA of the Income Tax Assessment 
Act 1997 and is endorsed by the Australian Tax Office (ATO) as an 
income tax concession charity (TCC).

of yourdonation supports Redcliffe Hospital

100% 

FOLLOW US ON FACEBOOK
www.facebook.com/RaiseItForRedcliffeHospital

EVERY 
DONATION 
DOUBLED!

Philanthropy proposals

2020 Campaign posters

Raise It For Redcliffe Hospital - Logo development, various Giving Day campaign 
designs including item shown below; campaign logo, brochure, billboard, pull 
banner and bunting.



Graphic design for print, digital, event 
activations and outdoor

•	 Annual Reports – print and digital

•	 Long form publications – print and digital

•	 Iconography

•	 Training materials

•	 Brochures

•	 Digital design – email, social media,  
campaign landing pages

•	 Print management

CLIENT RELATIONSHIP SINCE 2018

Not for profit | NDIS provider

Creative design and strategic 
campaign services
Long term client relationship
Intimate understanding of 
brand

SYNAPSE
AUSTRALIA’S BRAIN  
INJURY ORGANISATION
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164pp The Facts Booklet 2020

SYNAPSE
AUSTRALIA’S BRAIN  
INJURY ORGANISATION

2021 Annual Report
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Icon development
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SYNAPSE
AUSTRALIA’S BRAIN  
INJURY ORGANISATION

2020 Annual Report

Daily Activity Journal Information Booklet
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Niche brand development and campaign 
implementation, incorporating Queensland 
Walks brand, and campaign partners Heart 
Foundation, 10,000Steps and Snap Send 
Solve, including:

•	 Logo modification

•	 Campaign creative – visual language,  
tagline and messaging

•	 Imagery 

•	 Poster design

•	 Animation

•	 Website banner graphics

•	 Email marketing design

•	 Social media tiles  

•	 Copywriting

•	 Social media marketing

•	 Reporting

CLIENT RELATIONSHIP SINCE 2021

Community organisation | Advocacy

Promoting walking in 
Queensland.

Queensland Walks Month 2021

Campaign creative – concept 
and execution

Niche brand (logo) update

QUEENSLAND 
WALKS

Every Body, Every Place.

MONTH MONTH

MONTH MONTH

Celebrate Walking!
Every Body, Every Place.

Celebrate Walking!

Every Body, Every Place.
Celebrate Walking!

Every Body, Every Place.
Celebrate Walking!
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QUEENSLAND 
WALKS

Save the date!!
August will be Queensland Walks month. 
So let’s celebrate walking, rolling.. more

#QldWalksMonth

Every body, 
every place

COME WALK WITH US  
FOR THE MONTH OF AUGUST!

C E L E B R AT E  WA L K I N G !
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Graphic design for print, digital and 
event marketing

•	 Niche brand and logo design

•	 Brochure, case studies and whitepaper 
designs

•	 Campaign collateral design

•	 Event collateral design 

•	 Event banner and booth design

•	 Digital design - web, social media, email

•	 Motion graphics / animation

•	 Video / photography

•	 Promotional merchandise 

•	 Stationery and business card design

•	 Templates design (MS Word and PPT)

•	 Signage design (office)

•	 Print management

CLIENT RELATIONSHIP SINCE 2015

B2B | Intelligent Automation

Outsourced marketing 
agency partner

Long term client

Extension of team

Intimate understanding of 
brand and business

PROCENSOL
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PROCENSOL

Microsite website UI and implementation

Data sheet and case study suites

Conference Brochure 2021 
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Local ,  t rusted 
special ists and consultants  

for  over  a decade
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2581
1D

MBT 
Professional 
Community

MBT 
Business Partner
Assist in the development, 
promotion and delivery 
of the MBT Framework. 

MBT 
Delivery Partner
Support the service delivery 
of the MBT Framework

MBT 
Certified Consultant
Expert in program management; 
innovation; systems or 
organisational change.

MBT 
Associate Consultant
Subject matter expert in 
one of the seven functional 
domains.

Innovate 
the perfect 
storm In today’s highly competitive and dynamic 

market, the need to respond to fast-paced 
technological change has never been 
more important. The Modern Business 
Transformation (MBT) Framework has been 
developed to position organisations to not 
only survive, but thrive through continuous 
innovation.  

At its core, the Framework helps organisations 
to quickly capitalise on market opportunities, 
respond to threats and competition more 
readily, and to operationalise innovative 
ideas at speed. 

Make great 
ideas matter

Uplift Capability identifies and 
addresses aspects of business 
operations that must be optimised 
to support innovative change.

 
Enhance Systems outlines 
an agile and innovation-centric 
approach to improving internal 
system capability.

 
Embed Innovation establishes 
and champions innovation processes 
for organisations to extract maximum 
value from ‘good ideas’.  
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While Embed Innovation is the core of the Framework, and represents 
innovation itself, it is strongly influenced by how quickly and cohesively 
the outer pillars function, and reflects the systematic nature of a cyclone. 

A cyclone is a highly structured and interdependent system that releases 
enormous energy when all the parts are working together. In the same 
way that a cyclone draws power from the outside, the MBT Framework 
relies on the effectiveness and efficiency of the outer pillars to extract the 
most value from innovation and incremental improvement.

WHAT IS MBT?
Modern Business Transformation (MBT) is a comprehensive 
and practical Framework that helps an organisation to harness 
innovative ideas and make the most of incremental improvements.    

The Framework consists of three fundamental pillars that are 
intrinsically connected:

Intelligent Automation animation feature

Innovation lifecycle diagrams

Modern Business Transformation 
brochure

Pull up banner

https://vimeo.com/manage/videos/456781371/022cc93891


Creative services including

•	 Original brand development  
– logo, colour palette, style guide

•	 Website design

•	 Postcard design

•	 Business card design

•	 Social media graphics design

•	 Email marketing banner design

CLIENT RELATIONSHIP SINCE 2017

Start Up client | Sustainability | Circular 
Economy.

Brand and identity
Long term client relationship
Intimate understanding 
of brand

POPULACE 
THREADS

CREATIVE SERVICES PORTFOLIO  |  Page 17
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POPULACE 
THREADS

V I S U A L 
I D E N T I T Y 
G U I D E

N O V E M B E R  2 0 1 8 
V 1

eCommerce Website

Populace Threads Logo  |  Visual Identity Guide  |  CLEAR SPACE & MINIMUM SIZE

Clear space indicator.

Size of + symbol in logo 
is measurement for clear 
space

share
wear
savepopulace

threads

25mm

16mm

CLEAR SPACE

MINIMUM S IZE

The logo should not 
be reproduced smaller 
than 25mm in width 
(Stacked) & 16mm 
high (Horizontal).

As the logo conveys a strong message 
through the design it’s recommended 
the colour palette remains almost 
exclusively black & white.

BLACK & WHITE

The warm tones of terracotta lift the 
darker colours.

TERRACOTTA

80%

10%

10%

USAGE

Named after a mythical flower that 
never fades, this colour is also said to 
represent eternal beauty and a world 
everlasting.

AMARANTH 

C.0  M.0  Y.0  K.100 

R.0  G.0  B.0

#000000

C.3  M.55  Y.51  K.0 

R.237  G.140  B.117

#ed8c75

C.48  M.89  Y.43  K.26 

R.118  G.49  B.84

#763154

Populace Threads Logo  |  Visual Identity Guide  |  COLOUR PALETTE
share
wear
savepopulace

threads

Visual identity development 
with brand guidelines 
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POPULACE 
THREADS

Social media 
graphics

Too often, we are quick to cast aside 
our pre-owned clothes. 

What if we could give our clothes 
a second life and even make a few 
bucks on the side!

Populace Threads offers a platform 
to shop, swap and sell second-hand 
clothes in one place.

Recently snapped up an outfit but 
not planning to re-wear? Upload 
the item to the Populace Threads 
Wardrobe to shop, swap or sell 

across the platform. Not only are 
you clearing space in your closet, 
but you are helping to build a more 
sustainable future through circular 
fashion. You can also buy clothes 
from other users to start building 
up your wardrobe.  With the resale 
industry expected to grow to a value 
of $35B within the next five years – 
Resale is most definitely shaping 
up to be the new retail.

About us

SOCIAL 
MEDIA 
CHANNELS

populacethreads

For a world beyond next season

Populace Threads is passionate 
about building a community of 
like minded people who share our 
desire to achieve sustainability 
through circular fashion.

www.populacethreads.com.au

populacethreads

We are looking for you to feature 
yourself in a social media post using 
the Populace Threads shop, swap 
or sell model and explain to your 
followers how simple it is to use.

We are also looking for you to tag 
Populace Threads and include our 
three campaign hashtags.

The messaging behind your post 
should be sustainability or eco 
conscious driven as the company’s 
slogan is “For a World Beyond 

Next Season”. Our platform offers 
consumers a single platform to 
manage their wardrobe clean out.   
It allows them to make money out of 
the assets sitting in their wardrobe 
and to do so safe in the knowledge 
that they are doing something 
good for the planet by reducing the 
amount of textile waste being sent 
to landfill (6 garbage trucks every 
10 minutes in Australia would you 
believe!). 

What we are looking for

POPULACE 
THREADS 
TAG

For a world beyond next season

CAMPAIGN HASH TAGS
#populacethreads

#populacewardrobe

#ResaleisthenewRetail 

www.populacethreads.com.au

@populacethreads

Populace Threads was born from the desire 
to build a ‘one stOP shop’ type platform that 
would make it easier for people to manage the 
wardrobe cleanout. We all make the same piles 
when we’re cleaning out our wardrobe - ‘sell’, 
‘throw away’, ‘donate’, ‘repair’, ‘will my sister want 
it?’. But then we need to run around and actually 
do something with all the piles... That’s why 
we built Populace Threads – that and our very 
real concern about the impact that the fashion 
sector has globally on our planet. We figured 
that if we could provide an easy way for people 
to be conscientious consumers without missing 
out on the fun of  retail (resale) therapy, then 
that’s a win win. 

We know it may be a little far-fetched to say that 
we can save the planet, but we truly believe that 
by increasing the lifespan of an item of clothing 
and decreasing the volume of textiles that end 
up in landfill each year, we really can make a big 
difference.

In today’s society, it can be hard to live a 
completely sustainable life. Populace Threads 
gives you the opportunity to give back to the 
community and environment. As an influencer, 
you probably receive large clothing hauls that 
you have no use for long-term. Why not upload 
the items to the Populace Threads wardrobe 
and give your followers the opportunity to buy 
from or swap with their idol?

Why Choose Us

INFLUENCER 
BENEFITS

Satisfaction of knowing you are helping to create a better 
future for the environment

Social recognition of supporting a sustainable brand

The ability to form a deeper connection with followers 
through shared passions

Being at the forefront of leading changes within the fashion 
industry to reduce wastage

Monetary benefits

1

2

3

4

5

For a world beyond next seasonwww.populacethreads.com.au

How we work

For a world beyond next seasonwww.populacethreads.com.au

Populace Threads was designed to support people to keep the clothes in their 
wardrobes in circulation for as long as possible and through this try to reduce 
the 9.5 billion kgs of textiles that end up in landfill globally each year. 
The website currently support three options:

SHOP
Browse through the Populace 
Wardrobe to find items that you 
love. Arrange payment and postage 
through the site and sit back and 
wait for your items to arrive.

SWAP
It is free to swap and share – but 
they will pay for postage.

SELL
Upload your preloved clothing to the 
populace wardrobe, set your price, 
and start making money.   

Shop, swap or sell your 
clothing in one place!

wears only 20%
The average person

of what’s in their wardrobe
on a yearly basis...

For a world beyond next season

what’s the other 
80% doing?

Join for free today! 
www.populacethreads.com.au

SCAN CODE 
TO FIND 
OUT MORE

FAST 
FACT!

FOLLOW US!

For a world beyond next season

www.populacethreads.com.au

Join the growing Populace Threads 
community and start making a positive impact 

on your wardrobe and the environment!

Sign up today for free membership.

BE THE  
DIFFERENCE.

SHOP
Search through the 
Populace Wardrobe to 
find items that you love. 
Arrange payment and 
postage through the site 
and sit back and wait for 
your items to arrive. 

SWAP
Swap or share items with 
other Populace Threads 
members for free.

SELL
Upload your preloved 
clothing to the Populace 
Wardrobe, set your price, 
and start making money.

Postcard

Influencer brief
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Brand strategy engagement:

•	 Brand audit

•	 Brand research and insights 
including customer focus groups, 
employee focus groups, customer 
interviews, digital survey and 
participant research.

•	 Brand archetypes

•	 Brand strategy advisory, including 
linkage to values and brand 
personality

CLIENT RELATIONSHIP SINCE 2020

Disability employment and support 
services | Not for profit

Partnered with Integral | OTM 
for brand advisory, digital 
and content marketing and 
project implementation

HELP 
ENTERPRISES
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HELP 
ENTERPRISES

Help Enterprises 
Digital Audit

10 September 2020 

Executive Presentation

Channels reviewed

10/9/20 3

BRAND ARCHETYPES
Whether big or small, every brand has a personality and will align with a character 
archetype (or in some cases a few archetypes with one being more prominent). 
In this exercise we’d like you to tell us which of the 12 archetypes you think that your 
brand aligns with the most.  Choose your top 3.

OUTLAW

HERO

MAGICIAN

EXPLORER

SAGE

IN

NOCENT

CAREGIVER

LOVER

RULER JESTER

EVERY PERSON

LEAVE LEGACY

IN
D

EP
ENDANCE

STRUCTU
RE

CO
NNECTION

LEADERSH
IP

SP
IR

IT

UALITY

STABIL
IT

Y

PA
RTNERSHIP

C
REATOR

Influential Swiss psychologist and psychiatrist Carl Jung originally developed the concepts of 
extroverted and introverted personality, archetypes and collective unconscious.

theOTMCompany.com

Brand research and customer experience workshops

Brand research  - handout
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GRIFFITH 
UNIVERSITY
•	 “Improving the Student 

Experience Project”

•	 Trusted partner

•	 Long term client

•	 Digital solutions to improve 
student experience

Complex course advisor and student enrolment process 
simplified with a high quality user focused design and seamless 
digital experience.
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INSURET

Are you ready for 
the future of fleet 
transportation? Digital Claims

L E A D I N G  T H E  W A Y  W I T H 
D I G I T A L  C L A I M S  M A N A G E M E N T

Digital Claims
L E A D I N G  T H E  W A Y  W I T H 
D I G I T A L  C L A I M S  M A N A G E M E N T

•	 Website UI and development

•	 Brochures

•	 Blog article copywriting

•	 Business development, 
marketing strategy, social 
media strategy

•	 Strategy workshops

•	 Powerpoint presentation 
template

•	 Data visualistion for reports
Brochure - digital and print

Brochure - digital and print

Focussed Claim Management website

Insuret website

Powerpoint presentation template
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GERRIM 
INTERNATIONAL
•	 Product photography including 

colour correction, editing & 
deepetching

•	 Product catalogue

•	 Social media campaign & 
graphics

•	 Monthly retailer marketing 
packs

•	 Magazine advertisments

•	 Website UI

•	 E-newsletters

•	 Expo signage

•	 In-store signage & displays

Website UI (in development)

Product catalogue

Monthly campaigns 
including marketing 
pack (social media 
graphics & instore 
poster)

Product photography 
including colour editing  
& deep etching
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WEBSITES

Consolid8 website template (in development)

Churches of Christ in Qld  Youth & Families microsite

Gleneagle 
UI/UX including IA, 
wireframes, user 
testing & prototyping

Stadiums 
Queensland

Suite of 9 
stadium/event 
sites

NTI 
UI & development 
4 sites 



MAGAZINE 
AND  
EVENTS
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Procensol 
Pull Up Banners

Gerrim International  
Sydney Jewellery Fair Signage

The Clever Resource for Thinking Parents

Check out our 
Instagram Stories

Page 6 Page 8 Page 14 Page 18 Page 22

KIDS IN THE KITCHEN

PLAN A SUCCESSFUL THEATRE TRIP

TALKING TO KIDS ABOUT MENTAL HEALTH

FAMILY FUN THINGS TO DO IN BUNDABERG

FAMILY 
HEALTH, BUMPS 

& BABIES

Brisbane
From North Lakes and Samford in 

the north to the Redlands and Logan 
in the south and out through the 

western suburbs of Brisbane

Issue 45:  April / May 2021
www.FamiliesMagazine.com.au

Families Magazine 
Magazine produced every 2 months

Femeconomy 
Female Leader Conversations eZine

Integral 
Integather Breakfast Event



ANIMATION 
& SOCIAL 
MEDIA
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Gerrim International 
August campaign - carousel post

Populace Threads 
Modibodi campaign post

Procensol 
Planning for your digital workforce (Event video loop)

Procensol  
Intelligent Automation Queensland Walks 

2022 campaign reels

https://vimeo.com/manage/videos/456781371/022cc93891
https://www.youtube.com/watch?v=hTWlx8VsylI


Thank you

integral.com.au

http://www.integral.com.au
https://www.linkedin.com/company/integral-technology-solutions/mycompany/
https://www.instagram.com/integral_au_/?hl=en
https://www.youtube.com/channel/UCV4-5mrp03l4gT9G9j9v0Qg/featured



