SOCIAL MEDIA STRATEGY CANVAS

SOCIAL MEDIA PURPOSE

Why are we on it and what are our
business goals with it? List 1-3

INSIGHTS?

What do | know about the trends in my
target market / audience segment.

Gather key insights by conducting keyword
research, hashtag research and tapping
into other key sources in my sector.

Integra’l

SUCCESS?

WHO?

WHAT MATTERS?

ACTION?

PLATFORM TIPS

0 1200 x 630px

Tuesday, 10am

25-34yrs
48% female
52% male

1080 x 1080px

Tuesday, 3pm

25-34yrs
48.4% female
51.8% male

Q 1080 x 1920px

Thursday, 1pm

10-19yrs
61% female
39% male

o 1920 x 1080px

Friday, 3pm

15-35yrs
46% female
54% male

O 1024 x 512px

Friday, 12pm

19-29yrs
38.4% female
61.6% male
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PLATFORM STRATEGY

Platform

] Purpose Audience segment Key messages Content types Frequenc
[i.e Facebook, LI...] P g Y g yp q y

f

Integra’l



http://www.integral.com.au/

	Success: 
	Action: 
	What Matters: 
	Who: 
	My Themes: 
	My Hashtags: 
	Purpose: 
	Insights: 
	Facebook Purpose: 
	Facebook Segment: 
	Facebook Tone: 
	Facebook Messages: 
	Facebook Content: 
	Facebook Frequency: 
	TikTok Purpose: 
	TikTok Segment: 
	TikTok Tone: 
	TikTok Messages: 
	TikTok Content: 
	TikTok Frequency: 
	YouTube Purpose: 
	YouTube Segment: 
	YouTube Tone: 
	YouTube Messages: 
	YouTube Content: 
	YouTube Frequency: 
	Twitter Purpose: 
	Twitter Segment: 
	Twitter Tone: 
	Twitter Messages: 
	Twitter Content: 
	Twitter Frequency: 
	LinkedIn Purpose: 
	LinkedIn Segment: 
	LinkedIn Tone: 
	LinkedIn Messages: 
	LinkedIn Content: 
	LinkedIn Frequency: 
	Instagram Purpose: 
	Instagram Segment: 
	Instagram Messages: 
	Instagram Content: 
	Instagram Frequency: 


